It is well known that tourism becomes one of the big business industries in the 21st
century. Japan aims to become a leader nation in tourism, declaring “Good to visit
and good to live in”.

At the present there are various policies enforced in order to support tourism.
However, | consider that the delay of maintenance of social infrastructure is a key
point to prevent from promoting tourism.

I would like to make suggestion concretely about tourism here in the Sanin district,
regarding what tourism and social infrastructure in the future should be in Japan.
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